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EDITORIAL OVERVIEW

The Voice of the Next Generation of Banking
In the rapidly changing banking landscape, bankers need a voice to point the
way — to provide the information, ideas, and innovation needed to compete.

Banking Exchange has been that voice for more than a decade.

We are a multi-platform resource helping forward-looking bankers understand
the trends, issues, people, companies, and solutions for a changing industry.
Banking Exchange is shaping the next generation of bankers and arming them

with the tools to do their jobs.

We help banks navigate through times of disruption, Al, fraud risk, new

platforms for growth and finding ways not just to survive, but to thrive.

We go beyond reporting news to offer insight, analysis and real-world solutions

to the challenges facing the banking industry.

Banking Exchange reaches the entire industry — community, midsize, regional
banks, and large banks. Other banking media properties focus only on certain

industry sectors — by size, affiliation, or other factors.

Banking Exchange is not affiliated with any trade association. That means
impartial, timely, and relevant information, where no issue is “off limits,” and
where coverage is not limited to members of one group or market segment.
Transparent. Unbiased. That’s what our readers want and get — online and in
person. Banking Exchange events are small by design allowing for higher level
dialogue between bankers, service providers and regulators about the most

important issues facing the industry.
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AUDIENCE OVERVIEW E‘BAN KING

EXCHANGE

Audience Reach and Profile D e oy

EMAIL NEWSLETTER
SUBSCRIBERS

EST. TOTAL AUDIENCE
(Website plus Email Newsletter Audience)

Whole-Market Coverage

Banks of all asset sizes turn to Banking Exchange for the latest news and

trends in the banking sector. Community banks represent just over half of

Banking Exchange’s total circulation.

The balance of our audience is comprised of midsize banking institutions and M $0-99 Million

large institutions. M $100-999 Million
M $1-9.9 Billion

Bank Decision-Makers at Every Level $10 Billion+|

M Not Specified or
Not Applicable

Banking Exchange subscribersinclude decision-makers at all levels: more than

11,500 top managers and more than 13,000 middle managers.

Executive Management
Senior/Middle Management

Other bank officers/Consultants

JOB TITLE
BANKING EXCHANGE SUBSCRIBERS BY JOB TITLE
M Executive Management

(Chairman, CEO, President, CFO, CIO, CRO,
CCO, COO, etc.)

11,691 B Senior Management
(VP/Director Payments, Mortgage, Lending,
Compliance, IT, etc.)

— 8,617
B Middle Management
— (Dept/DiviGroup Manager, Branch Manager,
4612 Officer, AVP, etc.)
— Other bank officers (Personnel Officer,
1,713
1,333 l Attorney, Accounting, Customer Service, etc.)
1 1 1 1 1 1 1 1 1

B Consultants

1.  Banking Exchange Readership Data
2. Google Analytics, BankingExchange.com — October 31, 2023 to October 31, 2024
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Unlocking Efficiencies:

The Case for Modernizing Your
Community Bank’s Lending Platform

Gated White Paper

Generate leads while building brand awareness with a white paper hosted on I
bankingexchange.com for six months. The white paper landing page and all
promotional materials are branded with the sponsor’s logo. A gated
registration form generates qualified leads for the sponsor. The sponsor may
specify up to three questions to help qualify leads. Includes digital promotion
to Banking Exchange audience and lead capture. Deliverables: PDF of white

paper, sponsor’s logo in EPS and JPG/PNG/GIF format, fields to capture

Net Rate: $12,500
White Paper

Interactive Webinar pr—

Demonstrate your expertise and thought leadership to the Banking Exchange
. . . . . ) 2 Bankin
audience with an informative, co-branded webinar. Our webinars present 0.25. 5 9
Priorities
industry trends, issues and opportunities to a broad audience of banking TTem——
executives in an interactive online setting and include a Q&A session. Banking
Exchange provides a moderator and works with the sponsor to develop
content, select panelists, and shape points of discussion. Webinar is archived
on bankingexchange.com for six months. Promotion online and lead capture

included.

Net Rate: $11,500

Executive Interview

This unique content opportunity brings together video online content and
marketing. The interview is conducted by Banking Exchange with one to two
senior level executives. It will be displayed as content in text form for one
year on Banking Exchange. Traffic and audience information will be tracked

and sent on a monthly basis.

Net Rate: $5,000
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Get 100% SOV to Your Target Market

A channel sponsorship targets your specific audience by providing
comprehensive contextual exposure for your company. The sponsorship
features 100% share of voice in the selected channel, plus homepage and run-
of-site positions for site-wide exposure. The channel sponsorship includes
high-impact units, including the 300 x 600 filmstrip which is exclusively

available as part of a channel sponsorship.

Channels are dedicated to important topics in the banking industry and offer
high-visibility advertising opportunities. With banner positions integrated into
the site’s design and aligned with related editorial content, channel

sponsorships offer the maximum level of exposure to the right audience.

Only ONE sponsorship per channel is available.

Channel sponsorship includes:

728 x 90 IAB Leaderboard (Homepage, ROS and Channel) 300 x 600
IAB Filmstrip (Channel)

300 x 250 IAB Medium Box (Homepage, ROS, and Channel)

Community Banking * Management ¢ Retail Banking ¢ Technology °

Payments « Compliance * Risk Management * Mortgage/CRE

1X 3X 6X 12X
$3,000 $2,500 $2,000 $1,500

BEEANING

300 x 600
pixels

= Private Sector Workers' Lack of Retirement
Plans Could Be Opportunity for Regional
Banks

oS, Mors than hat o U

S ,
— Y
o 300 X 250
O Suvey e 3 Percen 3 p ixels

AL Efcioncy. ond  (ERIRED
e Path Aneod

Abrigo Executive Spasks About the Future of
Data and Technoiogy in Modern Banking
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Leaderboard

The premium position of the leaderboard makes it a powerful tool for brand

awareness and driving sales. Its top-of-page placement commands attention

from every visitor. The banner is featured run of site and on the homepage to

reach a broad audience of bankers.

300 X 250
pixels
IAB Standard: 728 x 90 pixels

oumancids Were Barkad JOIN BANKING EXCHANGE
NewsieTTERS.

1X 3X 6X 12X e

$3,000 $2,500 $2,000  $1,500 ITs :gix £

BUYSIDE EXCHANGE

" More than half of U.S. workers expect to rely oy e

'm,wh‘ on Social Security benefits when they retire &%
gﬂ——tﬁ

Medium Rectangle (Above the Fold)

A medium rectangle, positioned close to editorial content, is available above

the fold. This unit is featured run of site and on the homepage to reach banking " ‘-
professionals across the industry. LiAsXa HousanoiosYre arked 2073 300 X 250
. pixels
IAB Standard: 300 x 250 pixels LSSl
1X 3X 6X 12X
$2,500 $2,000 $1,500 $1,000 Unique Monthly
Visitors
Medium Rectangle (Below the Fold)
A medium rectangle, positioned close to editorial content, is available below Monthly Impressions

the fold. This unit is featured run of site and on the homepage to reach

banking professionals across the industry.

IAB Standard: 300 x 250 pixels

1X 3X 6X 12X
$500 $400 $300 $200
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Editors Exchange

Editor’s Exchange is a weekly email newsletter with over 16,285 subscribers
that provides bankers with the most current information and developments to
help them compete in a period of rapid change and disruption. News items
cover fintech developments, regulatory changes, views from outside the

industry, and more.

AD UNIT RATE FILE FORMAT DIMENSIONS
Full Banner $1,000 GIF, JPG 468 x 60
Medium Box $800 GIF, JPG 300 x 250
Both Units $1,500 GIF, JPG 468 x 60, 300 x 250

Global Exchange

Global Exchange helps bankers make sense of the constantly evolving global
technological landscape through its coverage of IT developments and research,
company and product news, tech leader interviews, industry blogs and global
banking news. The weekly email newsletter targets bankers specifically
interested in global banking and lets them know which technologies to pay
attention to. Reach over 11,853 subscribers globally through this editorially

driven newsletter.

AD UNIT RATE FILE FORMAT DIMENSIONS
Full Banner $1,000 GIF, JPG 468 x 60
Medium Box $800 GIF, JPG 300 x 250
Both Units $1,500 GIF, JPG 468 x 60, 300 x 250

¢ Ads may be in the following formats: JPEG, GIF.

« Certain email clients do not support animated GIFS.

o All ad files must be under 250KB.

 Advertiser must also include the URL the ad should link to. (Clickthrough URL).

* Ad materials should be submitted to Andrea at andrea@bankingexchange.com a minimum of five business
days prior to start of schedule.

editorsexchange....

Y.

Banking Associations
‘Warn New Overdraft Rule

:r.ﬂ: B Could Harm Consumers

Five associations say the overdraf fee
. cap is unnecessary due to recent bank
4 efforts. Five banking associations have
called on the CFPB fo withdraw its new
regulation on overdratt foes, arguing that
itis unnecessary dua to rocent
innovations and coukd... Flead more

- Ccsi'm
Customer Experience AL, Efficiency, and  (CISED
Ranks as Top Priority the Path Ahead
‘When Choosing a
Primary Banking
Provider
Nearly 90% of customers value customer
experience as much as of more than &

Bank's products and services. Customer
experience has become the top priority
for banking clents, with 88% of
respondents considering t as important
or even mars important than the

banks... Read more,

globg]gxgbange

TD Banks Offloads 10%
Stake In Charles Schwab
Amid Landmark Fine

Tho bank will use proceeds of the sale
for share buybacks and growth
Investments. TD Bank is seling its entire
stake in US fim Charios Schwab as part
of a strategic review undertaken folowing

— csie

Global Pension Assets Hit ) giciency, and oD
Record High in 2024 the Path d

The 4.9% rise in assets come amid

growth in DC and increased alocations

1o aternatives. Giobal pension assets

Qrew 4.9% year-on-year in 2024,

reaching a record high of $58.5 rilion,

Griven by pension schemes shifting to

aternative investments and growth in

defined... Flead more
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Real-World Experiences
Offering Instant Payments:
A Credit Union and Bank
Panel Discussion

Reach 10,000 Banking Professionals

A custom email allows you to deliver an informative message to over 10,000

[
Alacriti

engaged members of the Banking Exchange audience, including c-suite

executives and bank decision-makers at every level. Your company receives OauOm

We're excited 1o invite you to an insightful webinar on November 14, 2024,
. . . at 2:00 PM ET, where a panel of leaders from ABNB‘ Federal Credit Union,
100% share of voice. Limit of two sends per month. e oy o il hacuge §0 ot

stant p
the RTP natwork developmant team, this session will expioro

o use cases for instant payments across various banking

al challenges and effective solutons for implementing
t

A Trusted Brand an
to enhance customer retention through instant payment

Our custom emails are sent from Banking Exchange and feature our logo at the « Fraud dotecton and preventon i rea-ime payment networks

+ Ways to boost accountholder satisfaction with instant payment options

. . . . . This webinar is a great opportunity to gain practical insights from industry
bottom of the email. This partnership with Banking Exchange allows you to experis who have nevigared e Comesexiioe of instant payments. Whether

align your brand with our trusted brand. Resarve your spcttoday!
. REGISTER HERE
Informative Content
3E BANKING
) EXCHANGE

Content should be informative (reports, research, case studies, backgrounders).

Net Rate: $5,000

Specifications

o All files must be received a minimum of 14 days prior to deployment date. Please note that Banking Exchange must approve all submissions.

* Send a fully assembled HTML file with all links and images in place. All images should be uploaded to advertiser's server and linked by
absolute URLs.

« All images should be resized prior to uploading to advertiser’s server.

* Maximum file size is 190K.

* Recommended width of HTML is 500 to 700 px.

* To avoid triggering SPAM filters and to increase deliverability, avoid the following items: image maps, animated gifs, forms, style sheets
(CSS), background images, third party tags, words in all caps, unusual punctuation, and excessive use of special characters.

« Use proper HTML codes for special characters to ensure proper rendering.

¢ Use basic HTML to allow for differences in email clients, as in no layers, rollovers, or CSS. Use inline styles only.

* Many email programs automatically block images in emails so please keep all essential information in the text of your file.
The use of alt text on images is highly recommended.
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Website Submission Requirements

Materials should be submitted to the salesperson, Andrea Rovira, HTMLS5 ZIP FILES

at andrea@bankingexchange.com, a minimum of five business

days prior to start of schedule. e Consult Google Ad Manager specifications
JPEG/GIF:

We use Google Ad Manager to serve banners.
e JPEG and GIF files must be below 100K.

e Advertiser must include the clickthrough URL that the banner
should link to.
Email Newsletter Banner Submission Requirements
THIRD PARTY TAGS:

e  Ads may be in the following formats: JPEG, GIF. NOTE:

e  We accept third party coding. Certain email clients do not support animated GIFs.
e  Tags must be submitted in a Text or Excel file that has been e  All ad files must be under 100 KB.
compressed into a ZIP file. This ensures that no coding gets
stripped while being transferred. e  Advertiser must also include the URL the ad should link to.
e  Please include detailed instructions on where to put clickthrough e  Ad materials should be submitted to Andrea Rovira at
macros and cache-busting macros within your tags. andrea@bankingexchange.com

e  Third party tags must be live at time of submission to enable
testing prior to launch.

e  We accept creative from most major ad serving networks. Inquire
for more information or see accepted formats in the Google Ad
Manager Support Center.

To advertise or to find out more please email:
erik@bankingexchange.com
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